
Going PRO in Michigan 
A CAMPAIGN FOR PROFESSIONAL TRADES 



 Lowest unemployment rate in 18 years 

 Talent is key to Michigan’s continued growth  

  It’s also the key to business attraction 

• Talent is the most important factor in businesses 

considering a location 

  About 100,000 jobs are open in Michigan TODAY 
on www.MITalent.org 

 Opportunities exist in all career fields 

 Marshall Plan for Talent 

 

> Michigan’s Opportunity 



> What do we need? 

HOT 50 TOP CAREERS 
• Mechanical engineers 

• Electrical engineers 

• Computer programmers 

• Computing and information systems 

• Civil and environmental engineers 

 

HOT 25 TOP CAREERS 
• Industrial machinery mechanics 

• Electricians 

• Machinists 

• Computer support specialists 

• Plumbers, pipefitters, steamfitters 



An aging workforce 

Misperception about careers 

Parents and guidance counselors are  
pre-disposed to encourage four-year college  
for their children and students 

 Limited awareness about opportunities in 
Professional Trades 

> How did we get here? 



 

 

Elevate Professional Trades’ status as 
Rewarding and Attainable Careers  

that are vital to the  
Future of Michigan’s Economy   

> OUR AMBITION FOR GOING PRO 



> STARTS WITH NEW MESSAGING THAT DISPELS 
MYTHS ABOUT PROFESSIONAL TRADES 

POSITION 

IMPORTANT CONTRIBUTIONS 

FROM HIGH TOUCH TO HI-TECH 

to 

DIRTY JOBS & 

HARD LABOR 

from 

to 

EASY OR LAZY 

WAY FORWARD 

PATH 

SMART FAST TRACK  

TO A CAREER 

from 

LOW PAY 

HOURLY JOB 

REWARDING CAREER  

WITHOUT THE DEBT 

from 

PAY 

to 



 Not just “skilled trades” jobs 

 Careers that require at least a high school diploma  

 68 percent of Professional Trades jobs require 
education and training beyond high school 

 Professional Trades are everything from 
misunderstood to discriminated against 

• Days of “repetitive,” “dirty” factory jobs are gone 

• Technology is everywhere! 

• High-pay 

• High-demand 

• Opportunities 

> What are Professional Trades? 



 Professional Trades careers will account for about 
500,000 jobs in the Michigan economy by 2024* 
 

  What are Professional Trades careers highlighted in  
Going PRO campaign? 

• Information Technology 

• Advanced Manufacturing 

• Automotive 

• Healthcare 

• Construction 

> Michigan’s Professional Trades 

*Bureau of Labor Market Information and Strategic Initiatives 
 



• Opportunity to change the conversation 

• Campaign launched three years ago to change the perception of 
Professional Trades 

• Rebranded in April 2017 with a full media, PR and social media 
rollout 

• Important to engage stakeholders across the state to build support 

• Target students, parents, educators, counselors, coaches 

• Businesses 

• Community leaders 

• We must re-launch www.Going-PRO.com 

> Going PRO in Michigan 



 Business Objective 
• Increase the number of individuals who choose Professional 

Trades careers in Michigan 
 

 Marketing Objectives 
• Position Professional Trades as an attainable, marketable and 

rewarding career 

• Encourage people to learn more at www.Going-PRO.com 
 

 Target Audience 
• Students – High school and community college 

• Parents – With children in high school and/or 

                    community college 

• Educators, counselors, coaches 

> 2017-2018 Campaign Strategy 

http://www.going-pro.com/
http://www.going-pro.com/
http://www.going-pro.com/


BUT THAT’S NOT ENOUGH. 



WE NEED TO FILL THE 
PIPELINE. 



RIGHT PEOPLE 
RIGHT 
MESSAGE 
RIGHT PATH 
RIGHT CAREER 
RIGHT TIME 



TARGET AUDIENCES 





The NEW Going-PRO.com 



> GOING-PRO.COM’S REASON FOR BEING 

GET: 

WHO: 

BY: 

Students (and their influencers) in Michigan 

Are curious about the options beyond the traditional 

college bound track 

Developing an digital experience that connects 

ambitions to real opportunities 

TO: Consider the possibilities of a career in Professional Trades 

THE JOB TO BE DONE 



> GOING-PRO.COM WILL BECOME THE HUB OF 
MICHIGAN’S PROFESSIONAL TRADES ECOSYSTEM 

Paid Media  
Drivers & Content 

Owned Drivers 
- MiTalent.org 
- Social Channels 
- In-School Resources (Counselors, CTE Administrators) 
- School Activations / Apps (i.e., Power School)  
 

External Resources 

Industry / Companies CTE Programs 

Earned Media Drivers 
- PR and Media Relations 
- State Gov’t Initiatives 
- Influencers 

 
 

Job Opportunities 

OOH

Paid Social 

Video  
Content 

Audio 

OOH 

Mobile  
& Display 

Influencers 



> HOW WE WILL ACCOMPISH THIS 

Why? 

What?  

How? 

CREATE A HUB THAT PROVIDES ANSWERS AND RESOURCES THAT 
ADDRESS CHALLENGES FACING PROFESSIONAL TRADES 

Why?

What?	

How?

 

OUR AMBITION  

Elevate Professional Trades’ 
status as Rewarding and 

Attainable Careers that are vital 
to the Future of Michigan’s 

Economy   

 



> GOING-PRO.COM WILL CONNECT THE DOTS 

WHY WHAT HOW 

Update 
Perceptions 

Pro Trades 
Rewarding and 

Role in Michigan’s 
New Economy 

Explore 
Options 

Seeking Out  
Trades, Making 

Them Real 

Outline 
Pathways  

Uncovering Ways 
to Get There 

AWARE INTENT CONSIDER 

Training and 
Trade Careers 

Aspirational Informational Actionable 



> OPTIMAL SITE EXPERIENCE FOR GENERATION Z 

Relevant Actionable 

• Clean 

• Simple & Organized 

• Content Variety 

Modern 

Design 

• Mobile-First 

• Immediate 

• Seamless Experience 
Responsive 

 

• Localized 

• Connect / Contact 

 

• Relatable Stories 

• Decoded Language 

Based upon research on “Best in Class” digital experiences for Gen Z 



 https://www.youtube.com/watch?v=Sf0zdJouRio&feature=youtu.be 

> Watch our new video  


